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ALIEXPO 2024 - Your brand’s journey to Asia 
EXCLUSIVE PRIVILEGES FOR EXHIBITORS 

MEDIA INVESTMENT

1.7mil+ reach to AU EN/
Southeast Asian communities 

 
535K+ AU Local Chinese 
media exposure 
 

500K+ AU local Chinese 
social media exposure

BRAND EXPOSURE

Speaking opportunity on 
Aliexpo Main stage and Conference  
 

Featured Product 
showcase and demo to 10K+ 
footfall 
 

Exclusive networking and 
brand application programmes

LIVESTREAMING

Leading-Chinese KOL Crystal 
⼩奶⽜ live-streaming for the 
Aliexpo week 
 

AU leading KOC live-streaming 
in Aliexpo live-streaming room 
 

FREE BOOKING of live-
streaming room

1:1 BUSINESS MATCHING

Austrade- supported 
business matching programme 
 

40+ buyers from Southeast 
Asia 
 

10+ buyers from China

Supported by



Aliexpo 2024 broadens the horizons for opportunities in Southeast Asia while upholding our presence in China. 
With the backing of Austrade, we extend invitations to over 40 Southeast Asian and 10 Chinese buyers to 
participate in the expo, offering complimentary 1:1 business matching sessions with exhibitors. 

This opportunity is well-suited for those currently in China or considering entering the market, as it provides a 
gateway to Southeast Asian markets. It facilitates the identification of the right contacts for focused and concise 
conversations throughout the day. 

Instead of solely focusing on commodity goods, the Aliexpo 
Southeast Asia and China business matching also seek B2B 
products. Our buyer's profile is divided into B2B and B2C pools.

Overseas Buyers Business Matching
1:1 Meeting with SouthEast Asia + China Buyers, supported by Austrade

EOI will be open from January 2024 
General enquiry: k.yau@alibaba-inc.com

NEXT STEPS

Direct reach-out and create on-site export 
opportunities for Exhibitors

40+ Buyers from Southeast Asia 

10+  Buyers from China 

One-on-one business matching sessions on 15 
March (Friday), exclusive to exhibitors

Supported by

B2B B2C
Buyer’s 
profile

Looking 
for

•Importers 
•Distributors 
•Retailers 
•Wholesalers 
•Buying Agents 
•Product Managers 
•Business Owners

•Skincare, Beauty, and Personal Care 
•Health and Wellness 
•Mother and Baby Products 
•Food and Beverage, including Snacks 
•Home and Furniture 
•Electronics and 3C Products 
•Fashion and Jewellery 

•Manufacturers 
•Distributors 
•Retailers 
•Brand Owners 
•Wholesale Businesses 

•Agricultural products 
•Meat and poultry 
•Fresh Fruit 
•Skincare and beauty brands 
•Personal care brands 
•Alcoholic/Non-alcoholic beverages 
•Packaged food and snacks 
•Milk and dairy products

Guided tour for Aliexpo and pre-event briefings

mailto:k.yau@alibaba-inc.com


(ONGOING) OVERSEAS TARGETED BUYERS LIST  
EXCLUSIVE BUSINESS MATCHING PROGRAMME WITH SELECTED INTERNATIONAL BUYERS



Aliexpo 2024 offers a ‘world’ of opportunities. Whether you're an 
exhibitor or a brand from the South Pacific, don't miss the chance to 
collaborate with top-tier and emerging live streamers from China and 
Australia. This partnership will boost your brand's visibility, raise 
awareness, and drive sales during the bustling Aliexpo in March 2024.

Aliexpo 2019

RMB 15 million + 

Unique viewer 5 million + 

Libby + National Treasure 
program generated more than 
9.7 million GMV and 330k click-
throughs

Aliexpo 2024 - Live-streaming Offers

⼩奶⽜ Crystal  
Tier A KOL (confirmed)

• Promoting global products via 
Taobao Livestreaming/ Tmall Global 

• A fan base of over 965,000 + highly 
engaged followers 

• Each live stream receives over 
500,000 views on average 

• Impressive track records of both 
renowned and small brands globally 
like SKII and Tigiatinha

Key Local Australia @ Aliexpo 
Taobao Live-streaming KOC

• Emerging influencers with over 800k 
cross-border shoppers in one session 

• Highly-engaged audiences based on 
their local hub Australia  

• A potential to create stories and tap 
into a growing fan base globally 

• Track record of RMB300K - 1mil of 
GMV 

Other Top tier KOLs in the pipeline

Aliexpo's Live-streaming 2024
Connecting your brand to millions of overseas shoppers

Details: See ‘Live-streaming EOI Pack’
Expressions of Interest: https://shorturl.at/jqY37

NEXT STEPS

Exhibitors will be entitled to book the Live-streaming room for the 
marketing activation 

https://shorturl.at/jqY37


Media + Marketing Investment 
Crafted down under, Love Worldwide: Where Australia and Oceania meet Asia

As we gear up for Aliexpo 2024, we want our exhibitors to feel confident in the significant 
media investment we've dedicated to ensure a robust visitor turnout. Our targeted approach 
caters to both B2B and B2C audiences, aligning with your business objectives.  
 
We've strategically tailored our media outreach to captivate industry insiders and entice 
local audiences in key Southeast Asian markets, including China, Vietnam, Thailand, 
Indonesia, Malaysia, Singapore, and the Philippines. This comprehensive strategy aims to 
elevate your brand visibility, foster valuable connections, and create an environment where 
your exhibition stands out in the bustling landscape of Aliexpo.

New

Public + B2C Audience: 

Southeast Asian Markets (Vietnam, 
Thailand, Indonesia, Malaysia, Singapore, 
Philippines): We focus in bringing new 
segments of visitors, who’re just like the 
Chinese consumers 10 years ago, who are 
potentially our Daigou. Unleash your 
brand's potential in diverse Southeast 
Asian markets, creating a lasting 
impression on consumers seeking quality 
and authenticity. 
 
Local Chinese Consumers: Capture the 
attention of discerning Chinese consumers 
looking for premium and unique products 
with an international touch.

B2B Audience: 

Importers: Tap into Asian markets with 
importers seeking unique products from 
Australia, New Zealand, and the Pacific 
Islands. 
Distributors: Establish distribution 
channels with key players interested in 
expanding their portfolio with distinct 
offerings. 
Retailers: Connect with retailers eager to 
bring the charm of Down Under to their 
shelves and captivate their customers. 
Brand Owners: Form collaborations with 
like-minded brand owners who 
understand and appreciate the global 
journey of products.

Who you can reach

1.7mil+ reach to AU EN/Southeast Asian communities 
535K+ AU Local Chinese media exposure 

500K+ AU local Chinese social media exposure

MEDIA 
INVESTMENT

Chinese local paid media w/ 50+ official 
accounts 

535K+

792K+ English speaking social media 

Chinese speaking social media including 
LRB

500K+

30K+ English local targeted media 

879K+ Southeast Asian language community in 
Australia 
- Vietnamese, Bahasa, Phillipino, etc



Brand Exposure
Elevate your impact: Discover Sponsorship and Speaking Opportunities at Aliexpo

Occupied

I）Sponsorship II）Speaking Opportunities

Speech, marketing activations, new product launch, etc. 
A$1,500+GST/ 20 minutes



BE AN ALIEXPO’S EXHIBITOR
Bringing Australia + South Pacific Products to Asia 





Alibaba E-Commerce Expo 
15-16 March, 2024 

Hall 2-3, ICC Sydney

Floor Plan 
www.aliexpo.com.au/expo-stand

http://www.aliexpo.com.au/expo-stand


TOP EXHIBITORS 
IN ALIEXPO 2019



At Aliexpo 2024, your brand isn't just an exhibit; it's part of a global narrative, creating 
connections and forging success that extends far beyond the event itself. 

Join us on this extraordinary journey, where your brand's story becomes a cherished chapter 
in the evolving tapestry of international commerce, just for Australian + South Pacific brands 
and merchants. 
 
Be our exhibitor to participate in the exclusive programmes 
 
www.aliexpo.com.au | e: christie.ding@brandcatalyser.com

http://www.aliexpo.com.au
mailto:christie.ding@brandcatalyser.com

